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“challenges your creativity and
imagination” “Uses arange

)

“Prac

“How the media
Impact on our lives”

Mediq “A range of
career
Studies pathways”
“Contemporary”
“You'll never watch TV/film in the “Relevc
same way!”

“Different to conventional
subjects” “Helps support other.$
Sciences”



Why Choose Media Studies

Creatfive and contemporary subject

You will evaluate and analyse media
poroducts and develop your practical
skills




Subject
Content




Media Products

Online
Forms

vevo oo '““M
Blaitore
I ai 's

1 AR

ef
8 L P

B VOGLE

TOP STQRIES

EU going in wrong directi



Core Content

Media Representation

Media Audiences




Media Language

Analysis of media products
How technology affects media language

Consideration of narrative and genre
theory
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Media Representation

* The way events, issues, social groups
and individuals are represented

* The effect of social and cultural
contexts

* How and why stereotypes are used



Media Industries

* The process of production and
distribution

* Patterns of ownership and control

* The impact of technology on media
regulation and control




Media Audiences

* How audiences are grouped and
categorised

* How media producers target and
reach potential audiences

* The relationship audiences have with
media industries
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Close Study Products (CSPs)
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The War of the Worlds

I'he Mercury Theatre on the Air

Oxctober 30, 1938



Close Study Products (CSPs)
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Non-Exam Assessment (NEA)

Statement of Intent

Practical

Television exftract

Music video

Radio

Newspaper

Magazine

Online medio

Advertising and Marketing




A NEW ORGINAL

FROM THE EXCLUSIVE PRODUCER:!

- OCTOBER SHOWS SOLD OUT!
3 SHEFFIELD @2 ACADEMY 10 CARDIFF UNIVERSITY
@4 YORK BARBICAN 11 MANCHESTER 02 APOLLO

— 06 WOLVERHAMPTON €IVIC HALL 12 SOUTHAMPTON GUILDHALL
Q7 NEWCASTLE @2 ACADEMY 16 HAMMERSMITH APOLLO

ARENA SHOWS ADDED DUE TO HIGH DEMAND

MARCH 2014

WEDNESDAY @5
NOTTINGHAM CAPITAL FM ARENA
SATURDAY 08

LIVERPOOL ECHO 2
SUNDAY 09
LONDON THE 02

GIGSANDTOURS.COM * 9844 811 @051
JAMESHARTWOOD.COM

DEEGAN CONCERTS, LIVE NATION & LANDSCAPE MUSIC PRESENTATION BY AGREEMENT WITH CODA
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FIRST FOR CELEBRITY ’
ISSUE 1058 NOV 14 2016 £
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BENION
ANDIHER!
e

JANE GOT
NEW BOYFRIEND
THE SCENE

ALSO: HAS SHE

‘I LOVED THE FILMING,

SCARLETT REVEALS
HER LATEST
SINGLE

EXCLUSIVE
INTERVIEW &
PICTURES AT THE
FILMING OF HER
NEW SINGLE

EXCLUSIVE
INTERVIEW WITH
GREENFIELDS
STAR

‘MY MOTHER WAS
THE INSPIRATION
FOR THIS SONG’

NATASHA REVEALS
HER TRUE SEXUALITY
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T

'I'VE ALWAYS WANTED
TO TELL PEOPLE, NOW |
ITS TIME TO BE TRUE TO| |
MYSELF’ :

EVEN WHEN IT DIDN'T GO
TO PLAN

MADE HER EX
ENVIOUS

9% 771234 567003




FROM THE DIRECTOR OF INSIDIOUS AND THE CONJURING

WHICH SIDE 11 YOU KNO\

UNHINGED

13.01.17
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A NEW ORGINAL ] SERIES

FROM THE EXCLUSIVE PRODUCERS OF PRETTY LITTLE LIARS

CATCH HIM IF YOU CAN.

he Lost One

All episodes
August 10
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The sisters
take the lead

The new faces of

fashion

stars




When you have an OPPORTUNITY
TO SPEAK, what NEXT?

¢eNOW YOU
USETT?

Athena Marie and Valentine Romanov are the industry’s newest favourite sisters,
known for their professionalism as they are Jor their extraordinary drive bui as
Vogue discovers, the sister’s wicked sense of humour sits alongside their desire to

change the world of the fashion industry.

Photographs by Claire Angelie C. Bacallan. Styled by Angic Li

the moment you hear the
word  Clashion  model’,
there are a few stercotypi-
cal images that must come
o mind. A skinmy
voung woman, with soci-

joms of
m unsmil-

signer wear,  posing  for
those wha flash their cam-
eras whilst strutling down
the runway
ing 1o keep a
throughont  the |
Well, il seems as Lhough
this image is nol always
the case. Walking  down
the  surprising  isolated

streels of easl London ona
cold, windy day, and wear-
ing three
the idealistic way in which
we could ve got to know each other. Nev-
ertheless, they seemed 1o be somewhat
used to it all, whilst was there shivering
as the wind bles past us, Luckily, there
was a small café located at the end of
lum Sireel, where we fo
hly brewed collt

inch heels wasn't

1l warmth
. Within this

we seemed 1o have

afr

space of
honded quite a bit, talking about 2 va
ely ol lopics 4
Journey into the limelight. 1 had «
ered that the B-year-old, Athena Marie,
Il Valentine, had hoth

arding their

mostly re

and the no-yes

the modelling industry afler being seout
ed together at the age of 16 wd 18, De-
spite this, they hoth had completely dif-
ferent experiences within the modelling
industey — one having the lime of her life,
and the other constantly being eriticized
far her physique. Th
that they strongly helieve that people out-
side ol the fashion industry have an ex-
tremely warped perception of what mod-
ctually involves. Under the layers
of gloss that ¢

sisters had stated

elling

es 0 myslic

s conslantly

nol the

ul even ules co-

ies, live, The  ideolog washes
straight over all the five am. calls, the
lack of personal space and the ten-hour
davs of look books, changing through
hundreds of outside in shoes two sizes

too small. The thought of deing so makes
me [eel lired just hearing that, Tiell them

“Weve had many voung people, espe-
message us on our

king about the standards of the
fashion and modelling industey. They
always scem to have a typical mind-set -
when they see the models in the adverts
L Lhey

sociely exposes us o on a daily |
b that they need o be exactly like
them.”Yalentine tells "he hardest part
of her modelling career was having 1o
deal with rejection. She had o learn that
vou can’'t take things o personally
within this world of work. and that = 122

“The journey 1o
gel where we
are now was
pretty difficult,
There were
many obsticles
that we had to
overcome.

Jefe: Athena Marie. Black
and white ane e
jumpisuil B35, Chanel

Black sversized overeoal,

Dior. Black oversiced
L L1548, Alean-
der MeCuieen.
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Suit by Paul Smith,
£515. paulsmith.com.
Tie by Ted Baker,
£44. tedbaker.co.uk.
Shirt by Hugo Boss,
£164. hugoboss com.

Production

Robyn Lily
Fashion assistant
Jasmine Hyde
Grooming

George Roberts
Tailor

Emma Hall

Achead of his
collobration with
Fred Perry, James
Hartwood talks to
GQ about his
thoughts on
celebrity culture,
the music
industry and
why fashion is
becoming more
important to
him...

RYAN BROWN

‘I’'ve been
living in
London

all my life.
Nowhere else
in the world
is like it’




A Level Assessment
Media One

Section A

Questions in this section will test the following formes:
e advertising and marketing

* music video

Section B
Questions in this section can test any two of the following formes:
e radio
* newspapers
e film (industries only)

Written exam: 2 hours
e 35% of A-level
Questions
* Arange of questions relating to an unseen source and Close
Study Products.
e Two essay questions (20 marks), one of which is an extended
response question.




A Level Assessment

Media Two
Questions will focus on the in-depth media
forms of television, magazines and online,
social and participatory media/video games
e Writtfen exam: 2 hours

e 35% of A-level

Questions

e One medium length unseen analysis
question.

e Three essay questions (25 marks), one of
which is an extended response guestion and
one of which is a svhoptic auestion.




A Level Assessment

Non-exam assessment:. Creating a cross-medid
production

e Application of knowledge and

understanding of the theoretical framework.

e AbIlity to create media products.

How it's assessed

* A choice of one of six briefs

e 30% of A-level

Tasks Students produce:
e O statement of infent

e a cross-media production made for an
INfended audience.




Course outline

6 lessons per
week

Some lessons
are likely 1o

be double
periods




Expeciations

Pupil:
Classwork and independent study are to be

completed to a high standard and handed in on
the agreed dafte.

All pupils must make a conscious effort 1o
contribute to class discussion.

You need to spend 4 hours per week undertaking
Independent study. A large percentage of this will
be reading media theory.




Entry Requirements

A very different approach from GCSE — more
independent research and more time given for
independent study. The responsibility lies with you.

You will need a grade 4/5 in English if you are to cope
with the demands of the written tasks

If you have taken the subject at GCSE you will need a
grade 5 to continue your media learning at A Level




University Opportunities

Students that study Media Studies at A Level very often go on to study at
university, where they peruse their passion for Media Studies.

Some students choose to focus their degree on an aspect of media they
find interesting, these include: production, advertising, design,
communications, visual communication, journalism, television and film.

Students have also linked Media Studies with English for a combined
degree.

Popular university destinations for our students:

@

University of

I_I University

UNIVERSITY OF

Rea d I ng GLOUCESTERSHIRE

) g

for the

Creative Arts
Bournemouth

University

university A\\
u a I B of the arts UNIVERSITY OF
m london DERBY

BIRMINGHAM CITY
University







Contact Detail

Mrs Derrer (Head of Social Sciences and Lead Teacher for Media
Studies)

sderrer@stfrancis.cc



mailto:sderrer@stfrancis.cc
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