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Media 
Studies

“Challenges your creativity and 
imagination”

“Helps support other Social 
Sciences”

“Uses a range of technology”

“Different to conventional 
subjects”

“Practical”

“You’ll never watch TV/film in the 
same way!”

“How the media 
impact on our lives”

“A range of 
career 

pathways”

“Contemporary”

“Relevant”



Why Choose Media Studies

Creative and contemporary subject
You will evaluate and analyse media 

products and develop your practical 
skills



Subject
Content



Media Products

Audio-
Visual 
Forms

Online 
Forms

Print 
Forms



Media Audiences

Media Representation

Core Content

Media Language 

Media Industries

Media Representation



Media Language

 Analysis of media products
 How technology affects media language
 Consideration of narrative and genre 

theory



Media Representation

• The way events, issues, social groups 
and individuals are represented 

• The effect of social and cultural 
contexts

• How and why stereotypes are used



Media Industries

• The process of production and 
distribution

• Patterns of ownership and control
• The impact of technology on media 

regulation and control



Media Audiences

• How audiences are grouped and 
categorised

• How media producers target and 
reach potential audiences

• The relationship audiences have with 
media industries

http://4.bp.blogspot.com/-_M6tFtsM12Y/TcpNYUUaciI/AAAAAAAAAuM/DF332SAD3q8/s1600/audiences.jpg


Contexts of the Media

•SOCIAL

•CULTURAL

•HISTORICAL

•ECONOMIC

•POLITICAL



Close Study Products (CSPs)



Close Study Products (CSPs)



Close Study Products (CSPs)



Non-Exam Assessment (NEA)

Statement of Intent 
 Practical
Television extract
Music video
Radio
Newspaper
Magazine
Online media
Advertising and Marketing
 

















A Level Assessment
Media One

 Section A 
Questions in this section will test the following forms: 
• advertising and marketing 
• music video
 
Section B
Questions in this section can test any two of the following forms: 
• radio 
• newspapers 
• film (industries only)
• Written exam: 2 hours 
• 35% of A-level
Questions 
• A range of questions relating to an unseen source and Close 
Study Products. 
• Two essay questions (20 marks), one of which is an extended 
response question.



A Level Assessment
Media Two

Questions will focus on the in-depth media 
forms of television, magazines and online, 
social and participatory media/video games
• Written exam: 2 hours 
• 35% of A-level

Questions 
• One medium length unseen analysis 
question. 
• Three essay questions (25 marks), one of 
which is an extended response question and 
one of which is a synoptic question.



A Level Assessment
Non-exam assessment: Creating a cross-media 

production
• Application of knowledge and 
understanding of the theoretical framework. 
• Ability to create media products.
How it's assessed 
• A choice of one of six briefs
• 30% of A-level 

Tasks Students produce: 
• a statement of intent 
• a cross-media production made for an 
intended audience.



Course outline

6 lessons per 
week

Some lessons 
are likely to 
be double 
periods



Expectations

Pupil:
 Classwork and independent study are to be 

completed to a high standard and handed in on 
the agreed date.

 All pupils must make a conscious effort to 
contribute to class discussion.

 You need to spend 4 hours per week undertaking 
independent study. A large percentage of this will 
be reading media theory.



A very different approach from GCSE – more 
independent research and more time given for 

independent study. The responsibility lies with you.

You will need a grade 4/5 in English if you are to cope 
with the demands of the written tasks

If you have taken the subject at GCSE you will need a 
grade 5 to continue your media learning at A Level

Entry Requirements



 Students that study Media Studies at A Level very often go on to study at 
university, where they peruse their passion for Media Studies. 

 Some students choose to focus their degree on an aspect of media they 
find interesting, these include: production, advertising, design, 
communications, visual communication, journalism, television and film. 

 Students have also linked Media Studies with English for a combined 
degree. 

 Popular university destinations for our students:

University Opportunities 



Journalism

Public Relations

Radio

Advertising

TV Production Marketing

Media
Careers

Web Design

Animation

Digital media

Fashion Film

Games

Publishing



 Mrs Derrer (Head of Social Sciences and Lead Teacher for Media 
Studies)

 sderrer@stfrancis.cc 

Contact Detail

mailto:sderrer@stfrancis.cc
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